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Why It Matters to Your Business
and Your Customers



Opening Questions

Who has deployed enterprise search?

Which types of applications?

What were key opportunities / challenges to 
be addressed?

How was the experience?



Content is king → User is king

Attention is the scarcest resource

(on the web, in the enterprise)

ROI = Return On Intent …

Publishing → Consumption 

Push → Pull

Control → Empower users 

SEARCH transforms information from
the publishing to the user context

Entering The User Revolution
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Enterprise Search is Transforming Business
Connecting people to information, driving better outcomes

On a company website On a corporate network

cutting costsincreasing revenue

search helps your 
customers 

get what they want

search helps your 
employees 

get their jobs done 



• Search Box

• Results List

• Relevancy

• Contextual Insight

• Entity Extraction

• Relationship Awareness

• Global Linguistics 
Support

• Expert Location

• Stored Searches

• Alerting

What’s directly visible:

What’s not but is critical:

• Faceted Navigation

• Word Stemming

• Natural Language Query

• Content Matching

• Visualization

• Source Selection

• Federated Search

• Vertical Dictionaries

• Security Management

What is Enterprise Search



Pillars of Successful Search System
Innovation in key components empowers search system builders and managers



Search Vision



Create an Interactive User Experience

Visual navigation supports rapid concept recognition 
and search refinement

Sliding scales, zero-term search, and
tag clouds capture user intent quickly
and effectively

Scan results rapidly with document previews and 
thumbnails

Granular controls allow you to tailor relevance

Rich user context improves findability

Multiple search profiles support tune for user groups 
with different needs

Individual search experiences can be personalized for 
superior relevancy



Engage Your User with Visual Search



Promote Interactive Search with Navigation



I want a 2 bedroom and 2 bathroom apartment near kensington...



Make the Most of Your Content 



Scenario
Times Online  has over 200 years of content they want 
to make available to users

Need
A search solution with the right scalability, proven 
stability and technical sophistication

Provide a unique customer experience that is 
attractive and intuitive

Enterprise Search Solution
Index and search The Times archive of 20 million 
articles

Deliver high-quality response within a two-second

“We wanted to set the gold standard for an online newspaper archive for arguably the most famous 

newspaper in the world. Providing an accurate, multimedia search platform to enable a project of 

this scale and sophistication was key to a high quality user experience.” 
- Anne Spackman , Editor in Chief, TimesOnline

Make the Most of Your Content 



Enrich Content to Better Match to User Intent



Support Your Growth with Scalable Search 



Configure for Your Users’ Needs







Shape User Experiences
Drive defined business results and delight users

Power multiple paths to revenue
Deep portal experiences enabling 
advertising, transactional and 
subscription revenues

Achieve business control
User experience framework to 
implement business models and 
drive users “from search to finish”

Get personal
Personalized search and 
recommendations to maximize 
information discovery and 
user satisfaction

Blended Search and 
Recommendations

Merchandising and 
Navigation Control

Popular and 
Premium Content 

Promotions

Business Rule-Based 
Federation

Flexible Relevancy 
to Power Social 
Communities



Scale to the max
Sub-second responsiveness and 
great application diversity at web 
scale

Target users
Search

Unlock context
Greater precision through 
improved scope search 
performance

Manage at Extreme Scale
Achieve business results with expanded, yet simplified, control and extensibility

Context-Aware 
Ranking and 
Navigation

Flexible Results 
Presentation

User Control over 
Relevancy and 

Ranking



Deliver All The Content Users Want
Empower users by delivering timely, complete content experiences

Flexible Mapping 
to Diverse Search 
Index Structures

Management 
Interface for Speed 

and Ease of Use

Disambiguation 
Driven 

by User Context

Blended 
Content Sources

Multimedia 
Content 

Experiences



Disambiguation:
Query suggestions

Actionable results 
with commercial 
federation

Disambiguation:
Category Tip Result

User’s context

User’s preferences

22

MONOLOGUE

DIALOGUE



Why Enterprise Search Matters

Actionable
Allow you to 

rapidly turn answers 
into outcomes

Conversational
Change how you 

interact with information, 
giving you better answers

Visual
Help you identify 

patterns and discover 
new insights

Turn information into business outcomes 
through engaging experiences.



Q&A / Discussion



Thank You!

Perry Solomon
pssolomon@gmail.com


